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MARKETING OF SERVICE
Paper : 602
Full Marks : 80
Time : Three hours

The figures in the margin indicate
Jull marks for the questions.

Answer either in English or in Assamese.
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1. Answer the following questions as
directed : 1x10=10
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(a) Who introduced the term ‘Marketing
Mix’ for the first time ?
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(i) Philip Kotler
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@ F.w. Taylor | (d) The services and th<.eir provider; ?re
9T, CIET, G | the same. (Write True or False)
(i) Neil-H. Borden GRS ZT 2 IO SRS |
(3% (7 9% &)
e 9%, Tvom |
v G | (e) Franchising is a contractual
+ R. Terry agreement between service pioneer
& =ile. G and the other party.
Write True or False
() In  hotel services, the core product o )

is—
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()  Security (9% (7 ISF [3l)
el () What is Health Services ?
(i) Room g R W & @
ot - (g Name an industry that adopts Two-
‘ part pricing’ strategy.
(iii) Food
B-deT® T (FPE SR I @Ol
, e TR A T
iv) Restaurant (h) Write the full form of the term PATA.
D | PATA-Y 7=o}f FoAtHt forat|
o —— developed the flower of servi | i) Which year National Tourism Policy
(Fill in rvice. was announced by the Government of
CRR o) " the blank) India ?
I -
@W%IH%” @ FHe ©ITS 5IFE G ofow sich
. 177 wows TREE?
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() Mention one new

. service i b
banking sector. provided by
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2. Write short answers to the following :
2x5=10
©eTS fraeTry 53 Teq fagt o
(@) D escri/be fwo objectives of pricing.
T R 75y Sy SEES
(b) Who is an agent ?
GTETY (i 9

(¢) ‘Service Market;
et : , .
short note on itr.lg Triangle’ — write a

‘m ’
R — bt oy Garet et
(d) Explain

0 P
financia] S€rvices Characteristics  of

(e)
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3. Write short answers of any four of the
following : ) 5x4=20
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() Who are the users of tourism
services ? Explain.
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(i) Discuss the benefits of franchising.
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(i) What are the factors that
influence the customer expectation
of services ?
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(iv) Explain the different tools of sales
promotion.
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(v) Discuss the nature of services.
CRIN o) 34691 30|

(vi) What is service evaluation ?
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(vii) Describe the factors affecting the
service distribution channe].
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What is service marketin
salient features
Explain.

g ? What are the
of service marketing ?

2+8=10
CRIF ISP A (2 CRR R WP
s RF e Tz=g forat
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Explain the reasons for the
service sector in India,
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What are the objectives of
the approaches of pricing

growth of the

Pricing ? Explain
of services.

4+6=10
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Explain the consumer purchag

process in service sector, € decision
Gl 49T ARIFT &FF I_N] ﬁfﬁl‘\‘ﬁ o
o TRTE T2y
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What are the various types of services ?

lain the role of customers in services.
Expel 4+6=10
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What is customer participation in service ?
What measures would you suggest to
enhance customer participation ? 5+5=10

OIS AR SIelaE W e Al SR I
e oft B g Aee] e

Explain the factors for the growt.h of health
care services in India. In this context,
discuss the opportunities in the health

care sector. 5+5=10
oReTfe FPT TGRAIT Rerrs Sl et
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What is transportation service ? Discuss in
detail the marketing mix of transportation
service,

TR Rl WA &2 AR G TR Py
ISR E ARG |

4 (Sem-6) MKSR/G 7 800




