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Answer either in English or in Assamese.

1. Answer the following as directed : (any ten)
: 1x10=10
oeTe Al e o S Te fra ¢
(Reea w2or)

(@) Advertising can be used to sell

eloi Bl (PCE! R A 92 590 9 9

(i) product
T

(i) service
(i
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(iti) idea
SIERI]
(iv) All of the above
@S SIbIRCRh!
(Choose the correct answer)

(e Tl AR T

(b) Which media is useful for illiterate

consumers ?
e alleshd A0 (B! 2iE g arzeieats)
7q?
(i) Print
2]
(i) Broadcast
SO Al
(i) Poster
(2B

(iv) Transit means

(e i

(Choose the correct answer)

(o Bewes! iz Bfrer)
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Personal selling is not targeted towards.
Ifere i e w7 T
() mass audience
IR W=
(ii) peréonal contact
IS i
() two-way communication
(@© s
(i'v} quick feedback
fFreres etz

(Choose the correct answer)

(% Tewh! e Bea)

(d) The best means of increasing sale of

an article is

Dl T RF e A Tow = 2z
(1) exhibitioﬁ

GO
() fairs

=T

(i) advertisement

Bk

Contd.




(e)

(itv) None of the above

ST Wbie 5y j
' (Choose the correct answer

(5% Beah A SRS

The fastest'grOWing medium 0f !
advertising is |

GO Resioa igw Carm E
() TV | |
B
(i) Radio
‘ RRISIE
(iii) Internet
ESBRIOn
(iv) Newspaper
el FiTe
(Choose the correct answer) |
(% Tewsr 717z Giaed) |

Which role people donot
decision on buying ?

W (e © SR ITC! e e Reid |
TR

(i) Initiator

NISFeRiEaIR

play in making
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(i) Influencer
#eifq
(i) Attitude_
S|
(iv) Decider
PraisIst
(Choose the correct answer)

(30 Tewcil T Bfrean)

(9) Which of the following is not a feature

of the advertisement ?
O (Tl Resisms @fkigy w292
() Paid activity

Aty i Y
(i) Identified sponsor

e =1 B
(i) Visual or oral

yiwcely A Gk
(iv} Personal

e
(Choose the correct answer)

(% Teor AR Teay)

Contd.




()

(i)

Primary purpose of advertising is t0
et et Tt tarm
(i) inform
TS R

(i) persuade
(i) remind

Gio (o T3
(iv) All of the above

ST SIGI20!

(Choose the correct answer)

(AT Tewh Az Slesar)

Which of the following is not a feature
of advertising ?

O (IO ResisiR ey W

() Information

w2
(i) Brand image building
@S SRl (ohiR 91
(tii) Persuation
AR G
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(iv) Pricing

ey el
(Choose the correct answer)

(T Tese) Az TlEean)

Brand switching is one of the objectives
of

et MANRIRA (FIRCO! Sel) (% p2HI65E w191e
GRS ?

(i) management
ATl
(i) marketing
-GS
(iii) advertisement
- Retsig
(iv) publicity
A0/
(Choose the correct answer)

(i< Tesch! 1R Tfean)

The client of an advertising agency is
called

ﬁ@mﬂﬂwﬁw&@ﬁ\@eﬂﬁ%{ﬁwm?
() customer s
qr2e
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(i) major

(&9
(iii) corporate
e
(iv) account
GICH ,
(Choose the correct answer)
(i< Teaco! A2 Sferen)

Which one of the following is not a
media vehicle ?

e (O] ML = T=F 2

(i) Leaflet
2519 24!
(i) TV
ofe
(ii) Conferénée Hall
A
(iv) Internet
ESERICE
(Choose the correct answer)

(% Teacs! Az e
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(m) Egyptians used to make sales messages

and wall posters.

AR [ e |

(i) papyrus
AR

(i) fabric
R

(iii) pine
BT

(iv) eucalyptus

2T(FEABIG
(Choose the correct answer)

(: 37@?5 Cesol fe Tfasa)

(n) The first American advertising agency

was set up by

A ST [eaiof el Bio SRR
(i) Gutenberg

Kenciol
(i) Volney Palmer

o AT
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(i) Kuleshov
SIS

(iv) E. S. Porter
2. 9b. o0H

(Choose the correct answer)
(P Tewes! Az Bfered)
(o) Write the full form of ASCI.
ASCI 9 371 F=te) el |
(p) Write the full form of USP.
USP 5 57 i1 foram)
(q) Write the full form of TRP.

TRP q =4 Fofto! f&72il |

(7) brings the attention to products -

to potential customers.
(Fill in the blank)
- Q;W AFT A T 24fS
(0T 312 279 1)

2. Briefly answer the following :

(any five)
2x5=10

TS PR b0 e Bl 3 (e shobh)

(a) What is advertising audit ?

Rt 219w T oo
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(b)

(c)

(d)

(e)

(9)

(h)

i)

0)

What is online advertising ?

e REleE e 62

What is advertising budget ?

fReelela e [ {62

Write the meaning of advertising appeal.
fRieal7ie S WG {52 -

What is media scheduling ?

e ifeeREe e 62

Write the concept of brand.

@ AREICEl ol |

Mention any two functions of
advertising agency.

Reaiol AR R 76 Y SrEd 34 |
What is sales promotion ?
R gfassacl e o

Mention any two advantages of internet
advertising.

31N RITR R 767 AR SrEe 51 |

Write any two outdoor media used for
advertising.

fREa1+E AR 929 (R R 7o fzeggs
T 9 '
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Write short answers to any four of the

following :

5x4=20

wor [Tl bifebI9 by Ted ot g

(@)
(b)

(©

(d)

(e

()

‘Discuss the

Explain the objectives of advertising.
feateie Sl il 35 |

What is media’ planning ? Explain it.
g AR A [ i 4|

Explain the qualities of a good
advertising copy.

@@mi%@wm<$W%:@m@qﬂqi%mﬁmm1¢ml

Explam the future role of advertising
in India.

SIS s SieHs f@isi e Sl
|

AIDA model of
communication.

GG AIDA FI(TH! a9t vt

Explain the advantages of advertising.
ﬁwmﬁméaﬁmﬂﬁianmi$mi

Explain some commonly used direct
advertising.

T R (21 Ry e fRestom
e o
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(h) Write a note on advertising on social

media.

s 4R Reste ¢7<e 9bl saRGRIl

Write long answers to any four of the

following :

(@)

(b)

(¢)

(d)
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10x4=40

«pffordability is the best way to decide
the advertising budget. ” Discuss.
“frealAE 3K§3Tﬁmaﬁ?ﬁﬁm“iﬁfﬁ_ﬁiCI§
g ToAE — SACTEA F

Broadly explain the emerging trend in
advertising.
ﬁﬁmﬂﬂaﬁﬁhmvlaﬁﬁf@ﬁ@”ﬁﬁﬂ?fﬁﬁn
Write the meaning of advertising
agency. What are the various types of
advertising agency ? Explain.

Greaiom A ol e [fen 195 [=wiom
siegiag &2 I

What are the various Acts available in
India to control advertisement ?
Explain.

Sieade Reie g SR Tt & & o

Seied StR? IR FIl |
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(e) Explain the nature and importance of
' advertising.

() Has technology played a'role in modern
day advertising ? If yes, discuss 1ts
R@isia oo o ey _ effects.

' W o eyfe Rz SgFEe 379 feaivTe 2old

(f) What is audience analysis ? What are \ e i EL
the factors that affecting audience C -
analysis ? Explain. e ol

camﬁmwmﬁs?mﬁm«mﬁsw
ol K2R 32 29091 9|

(g) Explain the procedure of advertising
budget. What are the factors to be

considered while decidin 11
budget ? Explain. S

R=ise qres e F9 Aamfe gy =41 | |

ﬁ@mmﬁmm%m@mﬁ@z
T2 4

(h) What are the diff

(ch5 -
advertising appeals ? gntitypes of .

Explain. i |
;1\‘9? R R S s e oyl |
() Discuss the pm

: ajor fact ' !
influence media Scheduli(;gors which |
T i e | :

§ (e g2y iR
ST 4 | 0
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